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	An Offer

to enter into the
service agreement

	
	

	Russian Federation,

Moscow
Posting Date: October 04, 2011.

Date of Entry: October 04, 2011.


as the Performer
Autonomous Noncommercial Organization
«Russian International Olympic University»
	This document is the proposal of Autonomous Noncommercial Organization «Russian International Olympic University» (hereinafter referred to as the «RIOU»), to conclude service agreement on attendance the training course «Brand Building and Communications for Sports Organizations» in accordance with the terms and conditions set below.
The terms and conditions set below contain important information and you need to read it carefully and ensure you understand its content before accepting the Offer.
This Offer is not a public offer within the meaning of Russian legislation.


	
	

	1.
	Terms and Definitions

	
	

	1.1.
	Accept of the Offer – full and unconditional acceptance of the Offer by implementing the actions specified in section 6.

Venue of the Training course – the audience provided by the RIOU located by the following address: 15, Kubanskaya street, Sochi, Russia.

Dates of the Training course – time interval between November 14, 2011 and November 25, 2011.

Student – a person who accepted this Offer on attendance the Training course.

Training course – a two week training course in English conducted by the RIOU on theme Brand Building and Communications for Sports Organizations. The program description, content and timetable of the Training course listed in Annex 1.

Among trainers are:

· Jon Tibbs;

· Alan Abrahamson;

· David Eades.

	
	

	2.
	Subject of the Offer

	
	

	2.1.
	The subject of the Offer is to conduct the Training course according to terms and conditions specified hereto.

	
	

	3.
	General Terms and Conditions

	
	

	3.1.
	This offer is directed to persons who are fluent in spoken and written English, working or otherwise closely connected with brand and communications in sports.

	
	

	3.2.
	The offer is considered to be made to the person by the joint implementation of the following:

 - A person who wishes to accept the Offer have downloaded, filled as required by the form and sent back by e-mail to RIOU Delegate applicant form;

 - RIOU approved the person who sent the filled Delegate applicant form, and sent an invoice for the Services.

Filled Delegate applicant form must be sent to: BrandCom2011@olympicuniversity.ru 

	
	

	3.3.
	Student may not assign its rights under the Agreement to any third party.

	
	

	3.4.
	Training course is intended for 30 (thirty) Students.

	
	

	3.5.
	RIOU undertakes to organize at the request of course participants:
· Discounts on accommodation at a hotel in the city of the Training Course for the duration of the Training course. Details on request.

· Visa assistance for foreign Students - assistance (including consultations) for the invitation or visas for foreign Students to enter Russia for the duration of the Training course.

	
	

	3.6.
	If you wish to use any of RIOU’s assistance stipulated in paragraph 3.5 of the Offer, it must specified in the Delegate applicant form.

	
	

	3.7.
	After acceptance of the Offer which is the fact of payment, the RIOU shall send a confirmation of enrollment as a Student.

	
	

	4.
	Rights and Obligations of the Parties

	
	

	4.1.
	The Student shall have the following rights:

	
	

	4.1.1.
	Demand from RIOU proper Service rendering in full scale and in terms and format specified by this Offer.

	
	

	4.2.
	Obligations of the Student:

	
	

	4.2.1.
	Specify reliable information about themselves in the Delegate applicant form.

	
	

	4.2.2.
	Pay the cost of the Training course in accordance with the Offer.

	
	

	4.3.
	The RIOU shall have the following rights:

	
	

	4.3.1.
	At any time, amend or withdraw this Offer

	
	

	4.4. 
	Obligations of the RIOU:

	
	

	4.4.1.
	To provide Training course in accordance with the terms of the Offer.

	
	

	4.4.2.
	In case of withdraw of the Offer by the RIOU it obliges to return the prepaid amount. Refund is made within 5 (five) business days.

	
	

	5.
	Fees and Terms of Payment. For Foreign Students

	
	

	5.1.
	Cost of Training course is 3 000.00 (Three thousand) U.S. dollar including 18% VAT.
Payment should be made according to received invoice.

	
	

	5.2.
	The cost specified in paragraph 5.1 of the Offer includes: services for the Training courses, including the provision of learning materials, coffee breaks. Does not include flight costs, transfer and accommodation.

	
	

	5.3.
	Payments must be made by bank transfers within 5 days.

	
	

	5.4.
	Services are provided to the Student under the terms of the preliminary payment. Student makes an advance payment of 100% (hundred percent) of the cost of the service specified in paragraph 5.1 of this Offer.

The invoice must be paid within five days from the date of invoice.

	
	

	6.
	Acceptance of The Offer and Concluding the Agreement

	
	

	6.1.
	Student makes acceptance of an Offer by preliminary payment of the Training cost (par. 5.1), in accordance with the payment terms set in this Offer.

	
	

	6.2.
	If the Student has made the acceptance of the Offer with the delay of a period specified in paragraph 5.3 of the Offer, the RIOU has the right to take such acceptance or to refuse acceptance, by returning the prepaid sum.

	
	

	7.
	Duration and Amendment of the Offer

	
	

	7.1.
	An offer becomes effective on the date specified in the "Date of Entry" and is valid until "14" November 2011 or as long as this Offer will not been accepted by thirty Students.

	
	

	7.2.
	RIOU reserves the right to amend the terms of the Offer and / or withdraw the Offer at any time at its discretion.

	
	

	8.
	Liability of the parties

	
	

	8.1.
	The Parties shall be liable hereunder in accordance with the laws of the Russian Federation.

	
	

	8.2.
	Student is fully responsible for the accuracy of the information provided in Delegate application form.

	
	

	8.3.
	In the event of termination the Agreement by the Student up to 30 (thirty) days before the start of the Training course, the entire amount paid by the Student shall be returned except for the cost of banking services.

	
	

	8.4.
	In the event of termination the Agreement by the Student within a period of 30-10 days before the start of the Training course RIOU entitled to deduct a penalty equal to half of the cost of Training course referred to in paragraph 5.1 of the Offer.

	
	

	8.5.
	In the event of termination the Agreement by the Student less than 10 (ten) days before the start of the Training course RIOU entitled to deduct a penalty in the amount of the full Training cost referred to in paragraph 5.1 of the Offer.

	
	

	9.
	General Provisions

	
	

	9.1.
	If a court or any other competent authority finds that any provision of this Agreement (or any part of any provision) is invalid or illegal, that provision or part-provision shall, to the extent required, be deemed deleted, and the validity of the other provisions of this Agreement shall not be affected. 

	
	

	10.
	governing law and dispute resolution

	10.1.
	This Agreement shall be governed by and interpreted in accordance with the laws of the Russian Federation. Any disputed and/or difference arising out of or in connection with this Agreement shall be subject to consideration in accordance with the laws of the Russian Federation in the Arbitration Court of Moscow.

	
	

	11.
	Details of the RIOU

	
	

	11.1
	ANO «RIOU»

Primary State Registration Number 1097799042967

TIN 7706414503

Record Validity Code  770601001

Legal Address: 40/3 Bolshaya Ordynka str., 119017, Moscow

Tel    (495) 956-24-30

Fax (495) 956-24-31

E-mail: info@olympicuniversity.ru


	Annex 2

	To the Offer on Service Agrreement

	Brand Building and Communications Programme

Timetable Week 1

	Day 1: 

What is a brand?

	· Welcome and introduction

· Assignments

· Brand theories: understanding audiences

· Brand theories: making an impact

· Brand theories: cautionary tales

	Day 2: 

Defining your Brand

	· The RIOU brand definition

· Brand architecture of sports organisations: the top line

· Brand architecture of sports organisations: positioning

· Brand architecture of sports organisations: articulating difference 

· Brand architecture of sports organisations: reaching the audience

	Day 3 Part 1:

Brand Building Blocks

	· How to build a brand

· Components for brand building

	Day 3 Part 2:

Communicating your Brand 

	· The role of communications in building a brand

· The First Step: the RIOU planning model  

· The First Step: SWOT analysis 

	Day 4:

Setting targets

	· How to set communications objectives

· Case study – Sochi 2014

· Applications in sport
· Components of communications for sports organisations

	Day 5:

Communications Strategy

	· Components of communications for sports organisations contd.

· Communications Strategy: definitions

· Communications Strategy: roadmapping

· Communications Strategy: reacting and responding

	Brand Building and Communications Programme

Timetable Week 2

	Day 1: 

Media Relations I

	· Media Relations: the importance of published opinion 

· Media Relations: understanding impact

· Media Relations: writing the script I

	Day 2: 

Media relations II

	· Media Relations: writing the script II 

· Media Relations: trust and relationships

· Media Relations: your public voice 

· The importance of advocacy in sport

	Day 3: 

Issues Management

	· Issues management: understanding crises  

· Issues management: proper prior preparation

· Soft interview practice

	Day 4 Part 1:

Practical Media Training

	· The principles of media training

· Issues-related practice 

	Day 4 Part 2:

Completing the Marketing mix

	· Completing the marketing mix

· An introduction to Social media

	Day 5 Part 1: 

Social Media & Evaluation Techniques

	· Using Social media for proactive and reactive communications

· Measurement and evaluation

	Day 5 Part 2:

Group Presentations

	· Group presentations and discussion

· Wrap-up session


